‘\X/hen ads on big screens make a difference

Message assessment

53% 55%

399 41% 40%

33% 329% 32%

24% 25% 249% 249% 26% 25%

% of respondents

Amusing Relevant Credible Distinctive Fits the brand

‘ Smartphone mTablet mDesktop/laptop = Smart TV

Effect on funnel

57%

47%

47% 47%  46%

36%

35%

18% 18% 17%

% of respondents

Positive attitude towards brand Consideration Buying intent

‘ Smartphone ®mTablet mDesktop/laptop ®Smart TV

‘ o S p Q C e Ad Alliance (NL). De kracht van het grote scherm. Onderzoek naar de impact van adverteren op verschillende devices



